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Abstract

The aim of this study is to provide methodical study measures the impact of
marketing mix for services on customers' satisfaction and increase of sales
in Sudani Telecommunication company, White Nile State (Kosti) during
the period of 2008 - 2018. The statement of the problem is in the following
main question: What's the impact of marketing mix for the services on
customers' satisfaction and increase of sales? The study tested numbers of
assumptions such as, there is statistical relation between the product and
customer satisfaction and increase of sales in Sudani Telecommunication
Company - White Nile State. there is statistical relation between the pricing
and customer satisfaction and increase of sales in Sudani
Telecommunication Company - White Nile State, there is statistical relation
between the promotion and customer satisfaction and increase of sales in
Sudani Telecommunication Company, there is statistical relation between
the location preparedness and customer satisfaction and increase of sales in
Sudani Telecommunication Company. According to the assumptions and
the problem of the study the following curriculum has been abstracted: -
descriptive analytical - abstract and historical methods. In addition to
abstract of statistical package of social science( SPSS), the study come out
with numbers of results such as, the preparedness use in service providing
process is up to date and the internal environment for the organization is
excellent — the company uses the personal sale for their services through its
website, also the study concluded to numbers of recommendations , such as
using series of means to support and back up the competitive centre of the
company and taking care of customers' needs and trends towards the
importance of marketing mix elements during short period of times to know
any sort of changes to identify the percentage importance of the marketing

mix elements.
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